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EIZAIQrH

H MCeppavia €ival n TeTaptn HeyaAuTepn ayopd oivou oTov KOOUO HETA TIG
HMA, Tn FaAAia kai Tnv ITaAia. 'Opwc, o€ avTiBeon WE TIG OUO AAAEC
EUPWNAIKEG AYOPEC, OTIC OMOIEC O KATAVAAWTEC NPOTIHOUV TO EYXWPIO
npoidv kai oTI¢ onoieg n disioduon EEvwv ETIKETWV €ival €EAIPETIKA
OUOKOAN, N YEPHAVIKI ayopd oivou gival oAU d1apopETIKH.

Xapaktnpildopevn ano €1dIKEUPEVOUC dNUOCIoypa®ouc we n nio
(PIAEAEUBEPN ayopd 0ivou NAYKOOMIWG, NPooPEPEl NOAU PEYAAN MoikiAia
NPOIOVTWYV NPOEPXOPEVWY OXI HOVO anod TIC YVWOTEG KAl KABIEPWHEVEG
MEYAAEC olvonapaywyouUc XwWPES, aAAd Kal anod noAU HIKPOTEPEG Kal
nepIoooTeEPO AyvwaoTeg (N.X. Mewpyia, Oupouyoudn KAn).

O1 yepuavikoi oivol kaAuyav 1o 2020 (TeAeuTaia diabéoipya oTolxeia)
nooooTd 47% TNC OUVOAIKAC KATAVAAWONG 0T XWpd. Ano Toug
E10AYOHUEVOUG TN MEPIDA TOU AE0OVTOC KATEXOUV, YIA HIA AKOMA Xpovid, n
ITaAia, n Ionavia kai n FaAAia, nou anod koivoU kaAunTouv To 85% Twv
€10aYWYWV Kal akoAouBouv npoiovTa npogpxoueva ano nepinou 70 XwpEG.

H navdnuia Tou KOpwVvoioU €ixe apvNnTIKEG OCUVENEIEG KAl NMPOC TIG EEAYWYEC
yEpHavikoU Kpaaolou, ol onoieg peiwbnkav To 2020 1600 o€ dyKo 000 KAl OE
a&ia. To 2020 n pEon TIPNA ayopdg Tou €EaxBEVTOG YEPUAVIKOU Kpaaoiou
MEIWBNKe kaTa 42,7%, avepxouevn o€ 2,91 € ava Aitpo and 3.04 € ava
AiTpo 10 2018.

TNV napouoa €peuva yiveral npoondadela va anodoBbei e AENTOPEPEIES
TOO0 0 OYKOG 000 KAl TA MOIOTIKA XApaKTNPIOTIKA TNG YEPHAVIKNG ayopdc
oivou, npokelgevou ol ‘EAANveG eEaywyeic va eival o Bon va
a&loAoynaoouv Tov TpOno JI€iocdUCNG TOUG OTN YEPHAVIKNA ayopad Kal
au&nong Tou PePIdioU TOUC OTO GUVOAO TWV £10AYWYWV 0ivou OTN
Fepuavia.



1. KATANAAQZH OINOY 2TH FrEPMANIA

H kaTtavaAwon oivou otn [leppavia TeAeutaia xpovia dev ennpealeral
101aiTepa and TIC OIOKUPAVOEIC OTNV KATAVAA®won AAAWV aAKooAoUXwv
noTwv. To 2020 n KATa Ke@aAn kartavaAwaon oivou au&nbnke kata 0,6 AiTpaq,
evw peiwon 0,1 AiTpwv onueiwdnke oTnv katavalwon a@pwdoug oivou. H
OUVOAIKN KATA KEPAAR kKatavaiwon oivou aviABe 1o 2020 og 23,9 AiTpa.
'ETol, evwo ano 1o 2011 €wg To 2020 (TeAeuTaia diaBeoiya oToixEia) n
KATavaAwaon aAkooAoUXwV NoTwV onueiwoe peiwon Uwoug 10,1%, Kupiwg
AOYW HEIWONG OTNV KAaTavaAwon pnupag, n KatavaAwon oivou NapeEPEIVE
OXETIKA oTaBEPN.

'Onw¢ @aivetTal kal andé Tov NapakdTw nivakd, cUPewva PE OTATIOTIKA
oToixeia TNG Opoonovdiakng 'Evwong TnG Biopnxaviag Oivonveupatwdwyv
MoTwv TNnG Meppaviag -Bundesverband der Deutschen Spirituosen-Industrie
und -Importeure e. V. napartnpeital yia oradiakr NTwon oTnV KatavaiAwon
Mnupag otn Meppavia, av kai BERaia eEakoAoubei va kaTexel TNV NpwTn BEoN
OTIG MPOTIUNACEIG TwV MEPUAVOV KATAVAAWTWV AAKOOAOUXWV MOTwV. To
Kpaoi diatnpei Tn deUTEPN BE0N PE KATA PETO OpO KATA KEPAAN KATAVAAWON
TNV nepiodo 2011-2020 20,7 AiTpwv €TNCIWG.

Karta ke@aln katavaA®orn oIvonveupatwdmv notav otn MNeppavia (os Aitpa) 2012-2020

2012 2013 2014 2015 2016 2017 2018 2019 2020
107,3 106,6 106,9 105,9 104,1 101,2 102,0 99,7 94,6
OIvonvVEUHaT®dn 5,5 5,5 5,4 5,4 5,4 5,4 5,4 5,3 5,2
20,8 21,1 20,7 20,5 21,1 20,9 20,5 20,1 20,7
APpndng Oivog 4,2 4,0 3,9 3,7 3,7 3,5 3,4 3,4 3,3

137,8 137,2 136,9 135,5 134,3 131 131,3 128,5 123,8

Mnyn: Bundesverband der Deutschen Spirituosen-Industrie und -Importeure e. V.



KaTa kepaAnv KatavaAwon olvonveupatodwv notwv oTn Mepuavia
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To 2020 n kaTd kKe@aAn katavaAwon oivou ortn Meppavia au&nbnke kaTa
2,9% avepyopevn og 20,7 Aitpa ano 20,1 Aitpa 1o 2019. Znueiwverai, OTI
TO OUVOAO TNG KATavaAwong oivou nepiAauBavel TOo0 TNV KATavaAwon o€
XWPOUG avaywuxng (n.x. eoTiatopia, ynap), 000 Kal TIG ayopEG 0ivou TwvV
VOIKOKUPIWV KAl TWV EUNOpwv. Mg Bacn Tov OYKO TNG {NTNONG, N YEPHAVIKN
ayopd €ival n TETapTn HEYaAUTEPN ayopd oivou OoToV KOOMO, ME TIG HMA, Tn
FaAAia kal Tnv ITaAia va BpiokovTal OTIG TPEIG NPWTESG BETEIC.

e eninedo kATAvAAwoNG ava yeppaviko kpaTtidio To 2018 (TeAeuTaia
dlaBeaipa aToixeia), n Badn BupTepBepyn NTav npwtn We 26,5 AiTpa eTnoiag
KaTa KepAAn katavaAwong, evw oTnv TeAeuTaia B€on BpiokoTav n Bopeia
Pnvavia-BeoTtpalia pe 18 AiTpa €TnoIag KaTd KEPAAR KATavaAwong.

1a. KatavaA®TIKEG TAOEIG — OUVROEIEG

>tn Meppavia kaAAigpyouvTav napadooiakd, AOyw KAIJaTog, KUpiwg Aguka
oTa@UAIa Kal To Aeukd Kpaci KuplapxoUOe OTIG MNPOTIMNCEIS TwV
KatavaAwTwv. Ano Tn Oekaeria Tou 1990 ueExpr nepinou TO 2008
naparnpndnke pia auvénon ortn INTNon Twv €pubpwv OiVWwV, KUPIKG WG
anoTéEAEoPa TNG oUVOEONC TNG KATAVAAWGONG TOU PE OPEAN OTNV UYEiQ, WE
anoTéEAECPa £€va MPEPOC TNG NAPAYWYNG VA OTPAQPEl OTnNV KAAAIEPYEIQ
KOKKIVWV 0TAa@UAI®V Kal epuBpou oivou.

Tnv TeAeuTaia dekaeTia N npoava@epbeioa TAoN AvTIOTPAPNKE EK VEOU Kal
0l KaTavVAAWTEC NPOTIMOUV €KTOTE KUPIWC AEUKO KPAOi, UE AMOTEAECNA N
KaTavaAwon AeukoU oivou va napapevel kupiapxn. H ev AOyw PETaBoANR oTIg



NPOTIUNCEIC £XEl OIAPOPEC EENYNOEIC, UE ONUAVTIKOTEPN TNV HEYAAN EMIPPON
TNG MEOOYEIaKNG koulivag oToug lMeppavouc KATavaAwTeG, MOU NEPIEXEI
AyoTepa Ainapd kal cuvdualeTal kKaAuTepa He eAappUTeEpo Kpaoi. Eival
evdlapépouoa n evowpdaTtwon anod diaonuoug MFeppavouc 0@ UAIKWV Kal
I0EWV XAPAKTNPIOTIKWV TNG MECOYEIAKNAG Koulivag oTIG OnNUIOUPYIEG TOUG
(xprion eAaioAadou, HECOYEIOKWV APWHATIKWV QUTWV KAM). ZAUEPA, ano Td
102.900 ouvoAika ekTapia kaAAliepyeiwv Ta 68.400 apopouv TNV Napaywyn
AgukoU kpaoioU kal Ta 34.500 Tnv napaywyr KOKKIVOU.

ZUPQwva pe €peuva Tou MavenioTnuiou Geisenheim Tou 2018
(https://www.hs-
geisenheim.de/fileadmin/redaktion/FORSCHUNG/Institut fuer Wein-

und Getraenkewirtschaft/Professur fuer Marktforschung/Projekte/Segm
entierung/Geisenheimer Weinkundenanalyse 2018 2019 03 08.pdf),
14% Twv duvNTIKWV KAaTavaAwTwV oivou oTn Meppavia katavaAwvouyv pia n
NEPICOOTEPEG POPEG TNV EROONAdA, 22% 2-3 QOpEG To prAva kal 21% and 0
€wG 1 @opd To unva.

1B. Mepidio ayopdg AsukoU, epuBpoU kail polE oivou oTn Meppavia,
2012-2018

>Tov nivaka, nou akoAouBei, napouoidleTal To NePidIO ayopdc TWV TPIMV
Baoikwv KaTnyopiwv kpaoioU and 1o 2012 £¢wc 1o 2020 (TeAeuTaia
dlaBeoipa oToixeia).

Mpénel va onueiwBei 0TI, ONWG NPOKUNTEI KAl and To NAPAKATW ypapnua,
napa TIG ONOIEG HIKPEG AUEONEIWDEIG, OE YEVIKEG YPAUMEG T TEAEUTaIa 7
Xpovia diatnpouvTal oTabepd Ta NOCOOTA KATAVAAWONG TWV TPIWV BACIKWV
KaTnyopiwv oivou (AeukoU — gpuBpol — polg). 'ETal, o Aeukdg oivog
KaAUNTEl KaTa JETO OpO NAvw and Tn IO CUVOAIKN KaTavaAwaon oivou
otn Fepuavia, o epubpdc Aiyo nepioadTepo Tou 1/3 kal o pole To unoAoIno
12%.

Mepidio ayopag 2012-20
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Mnyn: de.statista.com


https://www.hs-geisenheim.de/fileadmin/redaktion/FORSCHUNG/Institut_fuer_Wein-_und_Getraenkewirtschaft/Professur_fuer_Marktforschung/Projekte/Segmentierung/Geisenheimer_Weinkundenanalyse_2018_2019_03_08.pdf
https://www.hs-geisenheim.de/fileadmin/redaktion/FORSCHUNG/Institut_fuer_Wein-_und_Getraenkewirtschaft/Professur_fuer_Marktforschung/Projekte/Segmentierung/Geisenheimer_Weinkundenanalyse_2018_2019_03_08.pdf
https://www.hs-geisenheim.de/fileadmin/redaktion/FORSCHUNG/Institut_fuer_Wein-_und_Getraenkewirtschaft/Professur_fuer_Marktforschung/Projekte/Segmentierung/Geisenheimer_Weinkundenanalyse_2018_2019_03_08.pdf
https://www.hs-geisenheim.de/fileadmin/redaktion/FORSCHUNG/Institut_fuer_Wein-_und_Getraenkewirtschaft/Professur_fuer_Marktforschung/Projekte/Segmentierung/Geisenheimer_Weinkundenanalyse_2018_2019_03_08.pdf

2. MNAPAIrQrH OINOY zTH rEPMANIA

2a. KaAAigépyeieg — Mapaywyn - KaAAAIEPYOUHEVEG EKTACEIG

SUUQWVa PE OTATIOTIKA OTolxEia Tou Maykoopiou OpyaviopoU AunéAou Kal
Oivou, nou edpeuvel oto Mapiol, n Mepuavia katatdooeral and NAEUpPAc
EKTAOEWV, MNOU XpnoligonoliouvTtal yid auneAokaAAiEpyeia, oTtn 14" B€on
Naykoopiwg. O1 ekTACEIC YIa AUNEAOKAAAIEPYEIEG oTn Fepuavia au&nbnkav
and 1o 1990 €wg 10 2020 (TeAeuTaia diabeoiya oToixeia) ano 95 oe 103
XIANIGOEC ekTapIa (ME MIKPEG OTO HETAEU QUEONEIWTEIG), ONUEI®VOVTAG au&énaon
8,4%.

ApngAoupyikég EkTaosig (o X1IA1adeg MeTaBoAég %
€EKTapIA)

2000 2010 2015 2019 2020 1990/2020 2019/20

1.Ionavia 1.532 1.174 1.082 974 966 961 -37,3 -0,5
2.Kiva 123 283 539 847 781 785 538,2 0,5
3.FaAAia 939 917 818 785 794 797 -15,1 0,4
4.Italia 1.024 908 795 682 713 719 -29,8 0,8
5.Toupkia 581 581 514 497 436 431 -25,8 -1,1
6.HMNA 301 413 404 443 407 405 34,6 -0,5
7.ApyevTivi 210 209 228 225 215 215 2,4 0,0
8.X1An 120 174 200 214 210 207 72,5 -1,4
9.MopToyalia 379 261 243 204 195 194 -48,8 -0,5
10.Poupavia 245 248 205 191 191 190 -22,4 -0,5
11.AuoTpalia 59 140 170 149 146 146 147,5 0,0
12.N. A@pIkn 100 117 131 130 122 122 22,0 0,0
13.EAAGSa 150 129 115 107 109 109 -27,3 0,0
14.reppavia 95 105 102 103 103 103 8,4 0,0
15.BpadiAia - - 92 85 96 96 - 0,0
16.Pwaoia = = = 63 81 80 = -1,2
17.0uyyapia 138 91 68 68 67 65 -52,9 -3,0
18.BouAyapia - - - 67 67 66 - -1,5
19.AucTpia 58 51 50 45 48 48 -17,2 0,0
20.N.ZnAavdia 6 13 37 39 39 40 566,7 2,6
21.EABeTia 15 15 15 15 15 15 0,0 0,0



NMaykooping 8.381 7.847 7.645 7.520 7.331 7.331 -12,5 -0,1

EE 4.121 3.547 3.654 3.318 3.300 3.300 -24,9 0,0

MNMnyn: Deutsches Weininstitut, Office International de la Vigne et du Vin, Paris

2B. Ovonapaywyikeg {wveg otn Feppavia

>tn [leppavia undpxouv OekaATPEIC OIVONAPAYWYIKEG MEPIOXEG, HE
MEYAAUTEPEG TIC NEPIOXES TNG Rheinhessen kal Pfalz. ZTov napakdTtw nivaka
napouaialeral KATata&én ava Peyebog Twv oIvonapaywylkwv MeEPIOXWV TNG
lepuaviag, nou XwpoTa&ika CUYKEVTPWVOVTAI KUPIWG OTO VOTIOJUTIKO TUNHA
TNG XWPAG:

2020: MNMepioxn — MoikiAigg KaAAiepyoUpevn KaAAiepyoUpevn
KaAAlEpyOUHEVN ENIPAvela o€ empaveia %
€KTAON OE eKTapIa
EKTApIa —
avaloyia
AgukoU/epubpol
Rheinhessen, Riesling 4.970 18,4
26.943 ha, Mller-Thurgau 4.004 14,9
72:28 Domfelder 3.280 12,2
Grauburgunder 2.051 7,6
Silvaner 2.039 7,6
WeiBburgunder 1.511 5,6
Sparburgunder 1.474 5,5



Pfalz, 23.721 ha,

66:34

Baden, 15.812
ha, 60:40

Wiirttemberg,
11.424 ha,
32:68

Mosel, 8.689 ha,
91:9

Franken, 6.130
ha, 82:18

Nahe, 4.230 ha,
76:24

Rheingau, 3.200
ha, 86:14
Saale-Unstrut,
819 ha, 75:25

Ahr, 563 ha,
18:82

Sachsen, 496
ha, 82:18

Portugieser
Chardonnay
Scheurebe
Kerner
Riesling
Domfelder
Grauburgunder
Miller-Thurgau
Spatburgunder
WeiBburgunder
Portugieser
Chardonnay
Kerner
Spatburgunder
Mller-Thurgau
Grauburgunder
WeiBburgunder
Gutedel
Riesling
Riesling
Trollinger
Lemberger
Spatburgunder
Schwarzriesling
Riesling
Miller-Thurgau
Elbling
Spatburgunder
WeiBburgunder
Silvaner
Miller-Thurgau
Bacchus
Riesling
Domina
Riesling
Muller-Thurgau
Dornfelder
Grauburgunder
WeiBburgunder
Riesling
Spatburgunder
Muller-Thurgau
WeiBburgunder
Riesling
Dornfelder
Bacchus
Spatburgunder
Riesling
Frihburgunder
Regent
Portugieser
Riesling
Miller-Thurgau
WeiBburgunder
Grauburgunder
Spatburgunder

1.015
888
707
677

5.924

2.805

1.905

1.741

1.701

1.393

1.218
819
697

5.260

2.312

2.254

1.605

1.077
968

2.117

2.017

1.782

1.328

1.290

5.422
850
458
411
362

1.541

1.458
752
341
311

1.221
501
405
358
322

2.484
390
121
113

73
56
53
366
46
34
17
15
67
66
62
48
39
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Mittelrhein, 465 Riesling 301 65,0
ha, 85:15 Spatburgunder 47 10,1
Miller-Thurgau 22 4,7
WeiBburgunder 21 4,5
Hessische Riesling 180 38,9
Bergstraf3e, 463 Grauburgunder 58 12,5
ha, 79:21 Spatburgunder 51 11,0
Miller-Thurgau 25 5,4

Mnyn: Deutsches Weininstitut

H Pnvavia-MaAaTivato e€ival o HeyaAUTEPOG napaywyog kpaoioU TNG
Feppaviac. H npwTteloucd Tng, Mainz, ovopaletal kal NpwTeUoucd TNG
YEPHAVIKNAC OIVIKACG Blounxaviag, €ival €dpa Tou yeppavikoUu IvoTiToUuTou
Oivou «kar Tou 2uvdeopou Verband Deutscher Pradikats-und
Qualitatsweinglter. ZuvoAika, 13.000 oivonapaywyoi napayouv 1o 80%-
90% TwV OUVOAIKWV €EaywywVv TNG MeEppaviac OoTo CUYKEKPINEVO NPOIOV.
TEAOG, N neploxn BewpeiTal NAykOOMNIOG NAIKTNG KAl OTNV napaywyn -
eEaywyn appwdwv oivwv HE HeEYAAEC eEaywyég €10IkG and Tn Schloss
Wachenheim Group pe €dpa Tnv noAn Trier.

2y. Kup1oTepeGg noikiAieg nou kaAAiepyouvral otn Meppavia

H kupioTepn Aeukn noikiAia nou kaAAlepyeital otn leppavia e€ivar To
Riesling. O1 apnehokaAAiEpyelEG TNG noikIAiag auThng aviABav 1o 2020 oe
24.150 ekTdpla, nou avTigTolxouv o€ 23,4% TwWV  OUVOAIKWV
apneAoKaAAIEpYEIWV TNG XwpPac. Eival yaAioTa xapakTnplioTiko OTI, napd Tn
METAOTPOPN) Npoc TNV  KAAAIEpyeld  €pubpwv  MNOIKIAIWV — Mou
npayuartonoinénke Tn dekasTia Tou ‘90, n KAAAIEPYEIQ TNG eV AOYW NOIKIAIAG
0ev eNNPEAOTNKE, YEYOVOC Mou anodelkvUel To nooo €PBANMATIKN auTR
NApapevel yia Tov YEPHAVIKO oivo oTo oUVOAO Tou. H peTaoTpo@n npog TIG
EPUBPEC MOIKIAIEC ennpeace avTIBETWG, O NOAU peyaAuTepo Babuo, TIg
YNYEVEiG Agukeg noikiAieg Miller Thiirgau, Silvaner, Kerner, Bacchus kal
Scheurebe.

H kupiotepn €pubprn noikiAia nou kaAAigpyeitar otn leppavia e€ivar n
Spatburgunder, pe Tn xwpa va d1abETel TNV TPITN HEYAAUTEPN EKTACN OTOV
KOOMO peTa Tn FaAAia kai Tig HMA (11.762 ekTdpid, nou avTioToixoUv O€
11,4% TWV OCUVOAIKWV ANNEAOKAAAIEPYEIWV TNG XWPAG). MeydAo HEPOG TwV
KaAAlepyeiwv apopa eniong Tnv noikiAia Dornfelder. Zuykekpipéva:

ETOZ 2020
MOIKIAIEZ EKTAPIA MOZOZTO ENI THZ
ZYNOAIKHZ
KAAAIEPTOYMENHZ
EMNI®ANEIAZ %

Riesling 24.150 23,4
Miller-Thurgau 11.453 11,1
Grauburgunder 7.356 7,1
WeiBburgunder 5.922 5,7
Silvaner 4.581 4,4
Kerner 2.257 2,2
Chardonnay 2.377 2,3
Sauvignon Blanc 1.661 1,6




Bacchus 1.614 1,6

Scheurebe 1.437 14

Traminer 1.119 1,1

Gutedel 1.105 1,1

Elbling 475 0,5

Ortega 395 0,4

Huxelrebe 373 0,4

ZYNOAO AEYKQN 69.418 67,3
MOIKIAIQN

Spatburgunder 11.660 11,3
Dornfelder 7.332 7,1

Portugieser 2.548 2,5

Trollinger 2.051 2,0

Lemberger 1.940 1,9

Schwarzriesling 1.870 1,8

Regent 1.722 1,7

Merlot 790 0,8

St. Laurent 601 0,6

Cabernet Sauvignhon 449 0,4

Acolon 448 0,4

Domina 354 0,3

Cabernet Mitos 292 0,3

Cabernet Dorsa 269 0,3

Frihburgunder 233 0,2

Dunkelfelder 206 0,2

ZYNOAO EPYOPQN 33.762 32,8
MOIKIAIQN

ZYNOAIKH EKTAZH 103.180 100

Mnyn: Deutsches Weininstitut

238. KaAAlepyoOUHEVEG NOIKIAIEG-EKTACEIG-ANO300N avd EKTAPIO Kdal
OUYKOHION

'Onw¢ paiveral kal anodé To NapakaTw d1aypappa, oTo HEYaAUTEPO HEPOG TWV
auneEAOUPYIKWV eKTACEWV TNG Meppaviag kaAAlepyoUvTal AEUKEG MOIKIAIEG.
To 2021 nepinou 10 67,9% TWV AUNNEAOUPYIKWV EKTACEWV KAAUNTOVTAl ANO
KAAAIEPYEIEG AEUKWV MOIKIAIWV, evw 32,9% and KaAAIEPYEIEC €pubpwv
NOIKIAIQV.

To 2021 unnp&e kaAn xpovia yia Tn ouykouidn otapuAiov otn Mepuavia,
Kabwg kataypagnke au&non 0,1% Tnc napaxbeiocagc noodTNTAG 0 GUYKPION
ME TO NponyoUHEVO £TOG.

KaAAIEpYOUHEVEG EKTACEIG, ANO30OON AVA EKTAPIO KAl CUYKOHISH ano HoUoTo oTapuAiov 2020-2021

Weinmost/Kpaoi ano AumEAWVEG Anodoon ava ekTapio Zuykopidn
otadpUAla 2020 2021 2020 2021 2020 2021
1000 skTapia (ha) ExkatoMitpa (hl) 1 000 ExkartoAirpa (hl)
100,7 100,7 84,5 84,6 8.506,6 8.520,8

WeiBmost/Aguké kpaoi 67,3 67,9 85,2 85,5 5.736,8 5.803,3
oo To onoio

Neuko Riesling 23,5 23,6 88,0 83,9 2.072,2 1.980,9
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KOKKLvo Kpaoi and to 33,4 32,9 83,0 82,7 2.769,7 2.717,6
omnoio
Blauer Spatburgunder 11,1 11,0 66,3 65,2 736,8 719,9

Mnyn:DeStatis/Statistisches Bundesamt

3. [TAPArQ2rH OINOY 2TH TrEPMANIA KAI 2TON KOzMO, 2020

SUp@wva e 1o Meppavikd IvoTitouTo Oivou, To 2020 N napaywyn Kpaciou
oTn Xwpa aviiBe og 8,4 ek. hl, onueiwvovTag yeiwon 9,6% OUYKPITIKA WE
10 £€tn vwpitepa (9,3 ek. hl). Me Tnv andédoon autn, n Fepuavia BpeBnKe
To 2020 oTtnv 9" B€on PETAEU TwV HEYAAUTEPWV OIVONAPAYWYWYV XWPWV TOU
KOGHOU.

>e naykoouio eningdo, au&non TnNG napaywyng oivou To 2020 onueiwBnKe
kal oTic Ionavia, HMA, AuaTtpaAia, NoTia A@pikn, XIAN kai Néa ZnAavdia,
evw avTibeta peiwon eixav ol ItaAia, TaAAia, ApyevTivhy, [eppavia,
MopToyaAia, Poupavia, Auctpia, Ouyyapia, EAAGda kail BpadliAia.

To 2020 n Meppavia ATav o TETAPTOG HEYAAUTEPOC NApaAywyos kpaaoiol oTnv

Eupwnaikn 'Evwon petd Tn FaAAia, Tnv ITaAia kal Tnv Ionavia. AkoAouBnoav
ol MopToyaAia, Poupavia, AuoTpia, Ouyyapia kal EAAGda. AvaAuTika:

Maykoouia NMNapaywyn oivou o€ €k. eKatoAiTpa 1990-2020 (enIAeyPEVEG

XWPEG)
P_
1990 2000 2010 2018 2019 2020* 1990/2020 2019/2020%
ITaAia 54,8 51,6 48,5 54,8 47,5 49,1 -10,4 3,4
FaAAia 65,5 57,5 44,3 49,2 42,2 46,6 -28,9 10,4
38,6 41,7 354 44,9 33,7 40,7 5,4 20,8
158 23,3 20,9 26,1 256 22,8 44,3 -10,9
ApPYEVTIVF 14,0 12,5 16,3 14,5 13,0 10,8 -22,9 -16,9
AucTpalia 44 81 11,4 12,7 12,0 10,6 140,9 -11,7
40 64 88 95 9,7 10,4 15,6 7,2
XiAR 85 98 69 129 11,9 10,3 157,5 -13,4
9,0 69 93 10,3 8,2 8,4 -1,2 2,4
** 10,5 13,0 9,3 7,8 6,6 o -15,4
WS 11,3 6,7 71 61 6,5 6,4 -43,4 -1,5
ok kK ok 4,3 4,6 4,4 kK -4,3
Poupavia 50 54 33 51 3,8 3,6 -39,0 -5,3
et 55 30 20 30 3,0 3,3 560,0 10,0
AucTpia 29 0,7 2,5 28 25 2,4 -22,6 -4,0
05 06 1,9 36 2,7 2,4 -56,4 -11,1
EAAGSa 3,1 2,3 1,7 22 24 2,3 -34,3 -4,2
BpaZiAia 35 3,5 3, 3,1 2,0 1,9 -34,5 -5,0
283 280 264 294 260 260 -8,1 0,0
225 202 156 183 156 165 -26,6 5,8

Mnyn: Deutsches Weininstitut/ Office International de la Vigne et du Vin, Paris
*MpoowpIva aToixeia
*Mn diaBéaiya oTolxeia
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Yndpxouv 2 KUPIEG KATNYOPIEG yEpUAVIKOU oivou: 0 emiTpan&llog KAl o
noloTiko¢. O npwToG ovopaleral Deutscher Wein | Tafelwein 1| Landwein,
EVW 0 0eUTEPOG XwpileTal o€ dUO UNOKATNYOPIES, TOV MOIOTIKO 0ivVo
(Qualitatswein) kal Tov avwTaTng noidTnTac oivo (Pradikatswein).

STOV NAPAKATw nivaka anoTUNWMVETAl N YEPHAVIKN napaywyrn oivou avd
neploxn kalr ava karnyopia npoiovrtog yia 1o €10o¢ 2020. 'Onwg YiveTal
pavepo, n nepioxn Rheinhessen napayel Tov peyaAUTEPO OYKO MPOIOVTOG,
nou avépxeral os 2.531.525 hl kai avtioToixei oe 30,1% TNG OUVOAIKNAG
YEPHAVIKNG napaywyng oivou yia 1o 2020. AkoAouBei To MaAaTivato Me
1.752.706 hl (nocooTto eni Tou cuvoAlou 20,9%), evw oTnv TpiTn B€0n
BpiokeTal n nepioxry Mosel pe 1.422.331 hl (16,9% eni TNG OUVOAIKAG

napaywyng).

Feppavikn napaywyn oivou ava nepioxn kai noiotnta, 2020

| NEPIOXH | Deutscher Wein Pridikatswein ZYNOAO

I hi % hi % hi % hi %
s 2573 6,4 30.971 77.1 6.604 16,4 40.147 0,5
13.579 1,2 411.924 37,7 667.377 61,1 1.092.880 13,0
| Franken [ERGIS 1,9 74.453 28,3 183.495 69,8 263.064 3,1
Hessische 130 0,4 19.671 57,3 14.504 42,3 34.305 0,4
BergstraBe
| Mittelrhein [EBEW:EH! 6,6 16.207 57,8 10.002 35,7 28.050 0,3
[ Mosel IEYAT) 2,6 1.090.626 76,7  294.659 20,7 1.422.331 16,9
| Nahe WLV 0,9 112.878 55,7 87.947 43,4  202.681 2,4
AT 49.481 2,8 1.310.115 74,7  393.110 22,4 1.752.706 20,9
| Rheingau IEWEEE] 0,7 113.024 48,6 118.119 50,8 232.676 2,8
201.322 8,0 1.626.535 64,3 703.667 27,8 2.531.525 30,1
1.348 4,2 22.293 69,8 8.303 26,0 31.943 0,4
Unstrut
| Sachsen Wik 5,6 10.549 48,8 9.836 45,5 21.598 0,3
| Wiirrtemberg JPE 0,3 521.705 70,1 220.362 29,6  744.173 8,9
PO | 7.114 [ 100,0 0 0,0 0 0,0 7.114 0,0
PTG 7W 326.259 3,9 5.360.951 63,8 2.717.985 32,3 8.405.194 100,0

Mnyn: Deutsches Weininstitut

4. EEATQIEZ - EIZATQrEZ

4°. EicaywyéEg oivou oTn Mleppavia 2020

'Onw¢ npokUNTel and Tov napakaTtw nivaka, n aia Tou ouvolou Twv
€1l0aywywVv KpaoioU otn Meppavia 1o €ro¢ 2020 peiwbnke kata 2,3% o€
OUYKpION ME TO MPONYOUMEVO €TOC, EVW KAl O OYKOG TWV EI0AYWYWV
napouciace peiwon UWoug -5,9% o€ oxéon We 1o 2019.

H peyaAUTtepn npopnBeuTpia Xwpa napapevel napadooiakd n ItaAia, pe
HEpidIo 38,4% eni Tou ouvOlou Twv gl0aywywv. AkoAouBei n FaAAia pe
hepidIo 27,1% kar n Ionavia pe 13,4%. O TPEIG AUTEC XWPEG KAAUNTOUV
oxedOV Ta 4/5 TwV CUVOAIKWV €l0aywywVv oivou oTn lepuavia. H EAAGda
BpiokeTal otnv 12" B€0on Twv €€aywWYEwWV, NE MOCOOTO MOU AVEPXETAl HOAIG
0¢ 0,6%. AvVaAuTIKG:
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EicaywyEg oivou otn Meppavia 2020-AacpoAoyiki kAaon 2204

2019/20

1.000 € hi €/hl  1.000 € HI €/hl  A&ia 'Oykoc%
%
925.000 5.548.000 167 949.000 5.039.000 188 2,6 -9,2
732.000 2.201.000 332 670.000 2.051.000 326 -8,5 -6,8
EETTTV 344.000 3.546.000 97 332.000 3.234.000 103 -3,5 -8,8
ENT7TV  89.000 454.000 195 92.000 511.000 180 3,5 12,5
m 87.000 694.000 125 82.000 708.000 116 -5,3 2,0
60.000 294.000 203 64.000 331.000 193 7,6 12,8
56.000 434.000 129 56.000 424.000 131 -0,9 -2,3
62.000 456.000 135 53.000 448.000 119  -13,6 -1,7
46.000 176.000 260 46.000 169.000 271 -0,4 -4,4
38.000 130.000 291 40.000 148.000 273 7,2 14,4
: 17.000 169.000 101 17.000 189.000 89 -2,1 11,8
18.000 84.000 212 16.000 77.000 205 -11,4 -8,4
| 13.Apyevriviy [N 68.000 259 14.000 73.000 193  -19,2 8,1
14.Bopeia 13.000 238.000 53 10.000 169.000 58  -22,7 -29,0
Makedovia

5.000 32.000 149 5.000 35.000 151 8,6 7,1
2.000 24.000 83 2.000 39.000 63 26,0 66,3
2.000 4.000 626 2.000 4.000 659 -3,4 -8,1
0 2.000 4.000 428 2.000 5.000 447 18,1 13,0
2.000 2.000 865 2.000 3.000 627 23,1 69,9
1.000 5.000 266 1.000 7.000 222 16,6 39,9
: 2.000 5.000 289 1.000 4.000 306 -12,0 -17,0
2.000 7.000 271 1.000 5.000 241 -37,5 -29,6
1.000 2.000 598 1.000 2.000 605 15,8 12,9
1.000 3.000 319 1.000 3.000 324 20,5 18,7
379 2.153.000 12.071.000 178 2.109.000 11.495.000 189 -2,1 -7,4
374.000 2.524.000 148 360.000 2.781.000 141 -3,7 0,9
2.528.000 14.595.000 173 2.469.000 14.276.000 180 -2,3 -5,9

MNMnyn: Deutsches Weininstitut

4B. ElcaywyéEg oivou oTn Meppavia — Karnyopieg

To MeYaAUTEPO HEPOG TNG OUVOAIKNG a&iag Twv €l0aywywv 0ivou oTn
leppavia 1o 2020 agopouoe, 6NWCG KAl Ta NponyoUHeva Xpovid, EICAYWYEG
EPUOPWV OiVWV, EVO ava@opika PE TIG EI0aYOPEVEG NOCOTNTEG, AUTEG TWV
AEUKWV OiVV NTAv eAa@pwG UWNAOTEPEG. ZUYKeEKpIPEVa 64,1% Tng a&iag
Kal 48,2% TnG noooTNTAG TWV YEPHAVIKWV gloaywywVv (Yevika) oivou
anoTeAouoav epuBpoi oivol To 2020.

EninAgov, oTto oUVOAO TwV €lcaywywv oivou, 37,3% TnG a&iag kal 17,8%
TNG noodTnTag agopouce kpaocid MOM / MAFE (Quality wine,
Qualitatswein). AvaAuTika:

Elcaywy&c 0€ NnooOTNTA, OYKO Kal €idog 2019/2020

2019 2020 MeTaBoAn
2017/18

Atia hi €/h | Atia hi €/h | A%ia | Oykog
1.000€ | 1.000€ | % %

Aeukog Oivog 707.000 | 6.931.00 | 102 | 692.000 | 6.399.00 | 108 | -2,0 -7,7
0 0
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MOM/Mre/Qualita | 232.000 | 843.000 275 | 225.000 | 834.000 270 | -3,0 -1,1

twein

N\oInoi Asukoi 475.000 | 6.088.00 78 468.000 | 5.565.00 84 -1,5 -8,6
0 0

- |

EpuBpog Oivog 1.256.0 6.261.00 201 1.239.0 5.977.00 207 | -1,3 -4,5

00 0 00 0

MOM/MNre/Qualita | 535.000 | 1.405.00 381 | 496.000 | 1.374.00 361 -7,3 -2,2

twein 0 0

Noinoi epubpoi 721.000 | 4.856.00 148 | 743.000 | 4.603.00 161 3,2 -5,2
0 0

ApWHATIKOI
Oivol

39.000

201.000

192

47.000

172.000

275

2UVOAO AsUK®OV 1.962.0 13.192.0 149 | 1.932.0 12.375.0 156 | -1,6 -6,2

& epubpmv 00 00 00 00

MOM/Mre/Qualita | 767.000 | 2.248.00 341 | 721.000 | 2.207.00 327 | -6,0 -1,8

twein 0 0

Aolnoi 1.195.0 10.944.0 109 | 1.211.0 10.168.0 119 | 1,3 -7,1
00 00 00 00

- |

Oivol AIkép, 30.000 79.000 381 | 30.000 83.000 365 | 0,5 4,9

oUvoAo

Port, Sherry, 28.000 65.000 432 | 28.000 66.000 420 | -0,9 2,0

Tokay

AoInoi 2.000 15.000 151 | 3.000 17.000 153 | 18,5 17,6

-14,6

A@pndeig Oivol | 392.000 | 612.000 640 | 362.000 | 599.000 604 | -7,5 -2,0

ouUvoAo

>apnavia 193.000 | 85.000 2.27 | 165.000 | 73.000 2.28 | -14,5 | -14,8

1 0

AANOI APPWOEIG 124.000 | 357.000 347 122.000 | 372.000 329 -1,0 4,2

Oivog pe migon 75.000 170.000 439 | 75.000 155.000 481 | 0,0 -8,5

CO2 (min. 3 bar)

AvOpakoUxog 99.000 432.000 229 | 92.000 427.000 216 -6,9 -1,1

oivog

2ZYNOAO 2.522.0 | 14.516.0 | 174 | 2.464.0 | 13.657.0 | 180 | -2,3 -5,9
00 00 00 00

Mnyn: Statistisches Bundesamt - Deutsches Weininstitut

Eicaywy&g XUpa Kpaociou
Ol €10aYWYEC XUNA KPAaoioU NpoCpEPOUV EUKAIPIEC O NPOUNBEUTEC uWNAOU
OYyKou Kal xaunAoU kOOTOuG, KupiwG anod Tn N.AQpikn N T XIAR.  O1
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NPouNOeuTEC XUMa KpaaoioU oToxeuouv o€ discounter i coUngp HAPKET HECW
TOMIKWV EI0AYWYEWV.

4y. EEaywyéEg oivou ano Tn Mleppavia

O1 eEaywyec yeppavikoU oivou onueimoav ntwon 1600 o€ a&ia 600 Kkal o€
O0yko To 2020 og ouykpion ME To 2019. To HeyaAUTEPO HEPOC TWV EEAYWYWV
apopd AeukoUG ep@laAwpeEvouc  oivouc noidtnTac  (Qualitdtswein,
Pradikatswein).

Feppavikég EEaymyEG 0 NOCOTNTA, OYKO, XPWHA, OTOIXEIA
2019/2020

2019 2020 MeTaBoAn
2019/20
Agia hi €/hl Agia hi €/hl A&ia | 'Oykog
1.000 € 1.000 € % %
Qualitatswein | 250.000 744.000 336 227.000 675.000 | 336 -9,2 -9,3
AAAo1 Qivol 55.000 297.000 187 51.000 278.000 183 -7,3 -6,4
Epplalwpevol | 284.000 914.000 311 252.000 811.000 311 -11,3 | -11,3
XUua 21.000 127.000 166 25.000 142.000 176 19,0 11,8
N\EUKOI 252.000 857.000 294 231.000 790.000 292 -8,3 -7,8
Epubpoi 53.000 184.000 290 47.000 163.000 | 288 -11,3 | -11,4
ZuvoAo 305.000 | 1.041.000 | 293 277.000 | 953.000 | 291 -9,2 -8,5

MNMnyn: Statistisches Bundesamt, Deutsches Weininstitut

O1 HNA nATav kai yia 1o 2020 n NpwTn XWPA-npoopIoPos Twv €EaxBeVTwV
YEPHAVIK®V KpATIWV HE NooooTo 19,1% ni Twv CUVOAIKWV Eaywywy, napd
TO YEYOVOG, OTI unnp&e onuavTikn NTwon TOoo TNG a&iag 660 kKal Tou OyKou
Twv e€aywywv (-18,5 kai -5,6 avTioToixa). O1 yepuavikeg eEaywyeg aTig HMA
apopoulv Kupiwg TNV noikiAia Riesling. Ta TeAeuTaia xpovia ol epuavoi
eEAYWYEIG EpXOVTal QVTIHETWMOI PE TOV OAO Kal MEYAAUTEPO aAvVTAywVIOHO
TV AMEPIKAVWV NAPAYywWywV, YEYOVOG MOU aAnoOTUNWVETAlI Kal oTa
anoTeAEouaTa TV eEaywywyv Tou EETAlOPEVOU ETOUG.

SNUAVTIKEG XWPEC YIa TIG YEPUAVIKEG €Eaywyec eEakoAouBouv va €ival n
OAAavdia kal To HB. O1 eEaywyEg Npog TIG okavdIvaBIKEG XWPEG Yvwplioav
MEYAAn auvu&non Ta TeAeuTaia Xpovia, kabwG To oUVoAo TnG a&iag Twv
vepuavikwv eEaywywv oe NopBnyia, Zoundia kar divAavdia €ival To deUTEPO
uwnAOTEPO PETA and auTto oTig HMA. AvaAuTikd, ol eEaywyeG YEPHAVIKOU
oivou 10 2019 kai To 2020 diapopPwBNKav WG akoAoubwg:

XQPEZ 2019 2020 MeTaBoAn 2020
2019/20
ASia hl €/hl Agia hi €/hl | ASia 'Oykog %
1.000€ 1.000€ % %
1.HMNA 65.000 164.000 395 53.000 155.000 341 -18,5 -5,6 19,0
2.NopBnyia 26.000 64.000 403 | 32.000 89.000 363 | 26,4 40,3 11,7
3.0AAavdia 25.000 130.000 191 24.000 116.000 202 -5,4 -10,5 8,5
4.Kiva 17.000 33.000 517 16.000 30.000 557 -2,9 -10,0 5,9
5.Hvwpévo 25.000 141.000 181 14.000 76.000 188 -43,7 -45,7 5,2
BagciAgio
6.2oundia 14.000 61.000 228 14.000 64.000 221 2,9 6,1 5,1
7.Kavadag 13.000 36.000 357 12.000 34.000 346 -8,5 -5,6 4,3
8.®ivAavdia 10.000 35.000 287 11.000 45.000 257 14,3 27,6 4,1
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9.Ianwvia 12.000 27.000 459 10.000 24.000 421 | -18,2 -10,9 3,6
10.MoAwvia 11.000 56.000 189 10.000 56.000 181 -3,5 0,9 3,7
11.EABeTia 10.000 20.000 522 10.000 21.000 502 1,2 5,1 3,8
12.Aavia 6.000 22.000 286 8.000 21.000 381 30,4 -2,3 2,9
13.BéAyio / 7.000 35.000 210 6.000 30.000 211 | -14,3 -14,7 2,3
AouZeppolpyo

14.AucTpia 8.000 21.000 383 5.000 10.000 526 | -36,6 -53,9 1,9
15.Pwoia 3.000 12.000 235 5.000 21.000 215 63,8 78,9 1,7
16.Toexia 5.000 28.000 194 4.000 22.000 207 | -18,3 -23,3 1,6
17.Xovyk Kovyk 3.000 4.000 772 4.000 5.000 837 34,9 24,3 1,5
18.IcpanA 3.000 10.000 305 4.000 12.000 300 18,8 20,6 1,3
19.AeTovia 5.000 23.000 227 3.000 11.000 247 | -47,6 -51,8 1,0
20.EcBovia 3.000 11.000 242 3.000 12.000 243 8,9 8,6 1,0
21.0ukpavia 2.000 8.000 270 3.000 12.000 254 43,1 52,5 1,1
22.lFaAAia 4.000 15.000 234 2.000 10.000 163 | -52,5 -31,7 0,6
23.A10ouavia 2.000 11.000 220 2.000 10.000 233 -6,2 -11,4 0,8
24.Taipav 2.000 3.000 738 2.000 3.000 656 -0,7 11,6 0,8
25.N. Kopéa 2.000 3.000 533 2.000 4.000 478 33,3 48,7 0,7
26.Ionavia 2.000 9.000 253 2.000 7.000 252 | -26,9 -26,5 0,6
27.IpAavdia 2.000 10.000 190 2.000 8.000 201 | -14,5 -19,1 0,6
ZYNOAO 305.000 1.041.000 293 | 277.000 953.000 291 -9,2 -8,5 100,0

Mnyn: Statistisches Bundesamt - Deutsches Weininstitut

3T0 napakdaTtw Oldypapua anoTUNWVETAl N MNOopeEia TwV YEPHAVIKWV
eEaywywv oivou ano 1o 2003 £wc To 2020. X auTo Qaivetal &Ekabapa n
duokoAia va enavakTnBei To XapEvo Pepidlo ayopdg PeTd To 2008, ondTe Kal
€ylvav aiobnTEG Ol CUVENEIEG TNG NAYKOOWIAG OIKOVOMIKAG Kpiong.

leppavikeS e€aywyec oivou 2000-18 (ek. €)
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2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

5. Aiuepécg Eunopio Oivou EAAadag - M'espuaviag 2018

ZUPQWVa JE OTaTIOTIKA OTOoIXEIa TNG MeEpuavikng ZTaTioTiknG Ynnpeaiag, ol
€Eaywyec oivou TNG xwpag Pag npog Tn Fepupavia ta dUo TeAsuTaia xpovia
MEIWBNKav, YEYOVOG Nou Pnopei va anodobei aTnv navdnuia Tou Kopwvoiou
Kal Tnv nauon A&IToupyiag TwV €0TIATOPIWV Yia HEYAAO XpoVviKO diaoTnua.
JUYKeKpIPEVA, To 2020 (NpwTo £TOG TNG Navonuiag) onUeEIWONKE YEiwon TNG
a&iag Twv eAANVIkwV gEaywywv Kata 12,9% oe ouykpion Pe To 2019, evw
To 2021 unnp&e nepaITepw peiwon UWoucg 9,97%. AvTioToixn Meiwon unnpée
Kal oTOV OYKO TWV EAANVIK®V eEaywywV Ta TeAeuTaia dUo £TN.
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Meiwon onUEIwONKE Kal OTIG YEPHAVIKEC €EaYwYEC oivou npoc Tnv EAAGda
TOOO WG NPog TNV a&ia 600 Kal w¢ NPoG Tov OYKO. ZUYKeEKpPIPEvA, To 2020 ol
YEPHAVIKEG E10AYWYEC 0ivou aTnv EAAGdA peiwdnkav kata 28,2% ouyKpITIKA
ME To €1o¢ 2019. To 2021 unnp&e eniong peiwon Uwoug 6,79%.

H nopeia Tou digepoUc eunopiou oivou Ta TEAEUTaia EvTeka xpovia
anoTunwVeTal oTov akoAouBo nivaka:

Aacpoloyikoc Kwdikog: 2204

ESaymyEg ElcaywyEg
Bapog ot ASia os Bapog os ASia ot
TOVOUG 1.000€ TOVOUG 1.000€
R 17.495,2 29.550 1.019,1 2.275
Ll 14.829,6 24.657 829,9 1.770
D 14.936,2 25.390 817,0 1.812
0T 12.546,2 23.995 1.154,3 3.778
e 13.183,1 25.290 1.083,6 3.279
e 12.869,1 25.369 777,4 1.841
T 12.664,5 26.791 739,6 2.018
I 12.011,8 27.232 596,1 1.469
Il 12.259,3 27.467 1.141,1 2.727
Ll 10.999,2 23.923 1.025 1.957
L Pit . 9.987,5 21.536 818,4 1.824
Mnyn: Statistisches Bundesamt
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Alpep€ég epmopLo oivou EAAGSAG - Mleppaviag
(Ekatoppupla €)
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EMNVIKEG €€, === TEpUAVIKEG EE.

Ava@opIika HE TIG ENINEPOUC KATNYOPIECG, TO DINEPEG EUnOplo EAANGDaG -
leppavia diapopPpwbnke WG akoAoUBwG:
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AIMEPEZ EMIMOPIO EAAAAAZ - TEPMANIAZ

Code: 220410 A®PQAHZ OINOZ

EAANHNIKEZ EEATQrEzZ EANHNIKEZ EIZAINQrez

Bapog o€ Aia ot Bapog o€ Aia ot

TOVOUC 1.000 € TOVOUC 1.000 €
2011 503,8 1.071 191.2 514
2012 5,6 29 137,8 348
2013 4,3 23 163,9 420
2014 7,2 41 187,0 554
2015 4,6 24 138,1 423
2016 6,6 33 112,2 363
2017 5,3 31 143,4 485
2018 7,2 42 156,1 387
2019 5,3 34 152,8 489
2020 9,9 62 97,6 347
2021 12,5 64 178,8 508

AIMEPEZ EMIMNOPIO EAAAAAZ - TEPMANIAZ

Code: 220421 Oivoc o ouoKkeuaoia <2 AiTpwV (EKTOC app®douc)

EAAHNIKEZ EEAITQrEz EAAHNIKEZ EIZAINQrez

Bapog o€ A&ia ot Bapog o€ A&ia o€

TOVOUG 1.000 € TOVOUG 1.000 €
2011 14.478,4 26.695 823,6 1.749
2012 12.790 22.991 684,2 1.403
2013 13.938,9 24.305 651,1 1.385
2014 11.074,5 22.628 967,2 3.224
2015 10.925,3 23.097 943,6 2.841
2016 10.819,1 22.841 658,9 1.449
2017 11.186,4 24.577 594,2 1.521
2018 10.881,6 24.995 434,4 1.054
2019 26.224 29.385 984,9 2.216
2020 23.049 26.271 887,8 1.530
2021 20.718 24.492 677,9 1.289
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6. KANAAIA ATIANOMHZ OINOY 2TH FrEPMANIKH AropPA -
XAPAKTHPIZTIKA THZ ArOPAz

Megpidio
ayopacg %

METEOOZ ArOPAZ OINOY 20 k. hl
ADOPQAHZ 3 ek. hl
OINOZ (EKTOZ A®PQAOYZ)

17 ek. hi
Discounters
Supermarkets
Eidikeupéva

KataoThuaTa/XovopEunopol

AneubBeiac nwAnoeIg
A1adiKTUO
MNMnyn: Deutsches Weininstitut

6°. AAuUCideg ZoUnep MapkeT

O1 aAucideg Super Market anoTeAoUv Toug HEYAAUTEPOUG BIaKIVNTEG 0ivou
otn lepuavia. H unokatnyopia discounters, oTnv onoia ocuykaTaA&yovTal
NOAAEG YVWOTEG Talpeieg oTn xwpa (n.x. Aldi Sid, Aldi Nord, Lidl, Netto,
Penny) katexouv To 50% TOU PEPISIOU TNG CUYKEKPIPEVNG ayopdc, Ta
kAaoika supermarkets (n.x. Edeka, Rewe) 1o 17% kai ol unepayopeg (n.x.
Metro) 10 11%.

Me dedopévo, 0TI Ta Discounters wBouUv YevIKa TIG TIHEG TWV NPOIOVTWV
TOUG NMPOG Ta KATwW, AOyw Kal ToU NoAU PeyAAou PETAEU Toug
avTaywviopouU, €XEl WG AnoTEAECHA Ol TIHEC TWV NWAOUHPEVWV O auTd
oivwv (Peoaiag kal xaunAng nolidTnTag) va €ival kata péco 6po 60%
XAUNAOTEPEC anod Ta avTioTolxa NpoiovTa ota BpeTavika discounters kai
40% xapnAoTEPEC and Ta oAAavadikda.

EminAgov, ouxvn €ival kai n xprnon ano Ta yepuavika discounters dikoU
TOUG EUMOPIKOU ONPATOC, KATI MOU CUPPIKVWVEI NEPAITEPW TO HEPIOIO
ayopdc TwV ENWVUPWYV oivwv. H ISIWTIKNA ETIKETA XpNOILOMOIEITAlI OTIG
NEPIOOOTEPEC NEPINTWOEIC YIa ¢pBNVO XUHa Kpaaoi, nou cuokeudleTal ano Ta
discounters kal yia Kpacoi Nou NPoEPXETAl anod XwPeG nou de diabETouv
brand name w¢ XWPEG OTOV CUYKEKPIPEVO XWPO.
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6B. EISIKEUHEVA KATACOTAHATA/ EICAYWYEIG/XOVOPEHNOPOI

H oupBoAR Twv €IOIKEUPEVWV EI0AYWYEWV OTNV NPOowWONON MOIOTIKOTEPWV
oivwv €ival onuavTikr. And autoucg diakiviidnke 1o 2020 nepinou 7% Twv
OUVOAIKWV NWANCEwV KpaoioU oTn Fepupavia. YNAapxouv OpPIoUEVEG HEYAAEG
EI0AYWYIKEG €TAIpEiec, Onwc ol Hawesko, Schenk, Mack & Schihle, Teck,
Tophi kal Racke Eggers & Franke, kal MOAAEC HIKPOTEPEC.

JUVNOBWC Ol CUYKEKPIPEVOI EI0AYWYEIC EXOUV MOIOTIKOTEPEG ENWVUMIEG, EVW
OAO Kal MEPIOCOTEPOI XPNoidornolouv TIC online NwANCeIg, YE OTOXO TN
MeyEBUvVON TNG NEAATEIAKNAG Toug Baonc.

H ouykekpigévn kartnyopia €l0aywyEwv anoTeAEl TNV KAAUTEpn Auon yia
napaywyouc MOIOTIKWV  Oivwyv, Kabw¢ kKaTtdBAAAOUV  NEPICOOTEPEG
NPoonaABsIec yia TNV NpowBNaOr Toug Kal anoTeAOUV NAvTa TOUG NPOPNOEUTEG
TWV «YPayHeEVWV>» €0TIATOPIWV Kal kKATavaAwTwv. Eniong, To yeyovog OTI
divouv ep@acn oTI¢ J1adIKTUAKEG NMWANCEIC Kal Tovifouv Tn onuacia Twv
npoiovtwyv MOM kAN oupBAAAel oTov  MNOIOTIKO  OlIAXWPIOKNO  Tou
XapToQuAakiou Toug anod Ta npoidvta nou diakivouvTal oTa super markets.

6y. AnguBciag NMwAnosig

And Ta dikTua Apecwv NWARcewv diakiviBnke To 2020 nepinou 11% Twv
OUVOAIKWV NWANRoewv. MpokeITal yia NWAACEIC Nou yivovTal OTO ONUEio
napaywyng kal €ivar noAu d1adedopuévoc TpoONog NWARCeEwyY oTn Xwped. Ol
Feppavoi katavaAwTeg Ta&idslouv Ouxvd, KUpiwG TO KaAokdipl, OTIG
NneEPIOXEC, ONou undpxel olvonapaywyn kalr ayopalouv npoundeies. H
ouvnBela auTtn evioxUeTal Kal anod To Yyeyovog, OTI die€ayovTal noAAd
PeOTIBAA KPACIOU OTIC MEPIOXEC AUTEC, NMOU NMPOCEAKUOUV NEAATEC anod OANn
Tn Fepuavia.

Eniong, ektdc and Tnv €ni TONou NwAnaon, ol Nnapaywyoi €1dIkevovTal OAo Kal
nepioooTeEPO oTnV online nwAnon, YeEyovog nou TouG e€Eao®alilel Tnv
npocBacn os duvNnTIKOUG NEAATEG.

6d. NwAnoeig Online

O1 peyahol diadikTuakoi OpIAol Alavikng, onwg n Amazon, Ogv E€Xouv
KATaQEPEl va €XOUV ONUAVTIKA Napoucia otnv ayopd oivou oTtn Meppavia
Kal, oUN@WVa e €IBIKEUPEVOUG dNUOCIoypAPouG, auTod dev NpoBAEnETal va
emTeuxBei. O AOyoG yia auTto e€ival, OTI Ol KATAvaAwTEG nou ayopalouv
01adIKTUAOKA €ival 000l Waxvouv yia nio noloTika Kkpaoid, f PeE kanoia
1010iTEPA  XAPAKTNPIOTIKA Kal Ta onoia dev Ppiokovral oTta pagid Twv
supermarkets. Kal, 6nwg npoavapEpOnKe, KUpiapXol OToV TOPEA AUTO €ival
0l EIBIKEUNEVOI EI0AYWYEIG.

S€ VEVIKEG YPAMUMPEG, oTn lepuavia, onwcg kal ornv unoAloinn Eupwnn, ol
01adIKTUAKEG NWANOCEIG oivou au&nbnkav kata Tnv nepiodo TnG navdnuiag
Kal avagéverar va auénbouv akopa nepaiTépw, 000 NEPICOOTEPO
€EOIKEIWVETAI TO KOIVO ME AUTEG, TOUAAXIOTOV OTNV KATnyopia Twv mnio
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anaITnTIK®OV KatavaAwTwy, nou di1adikTuakd pnopolv va avalnTrnoouv Kdal
va npopunBeutoUv npoidovTa oTa onoia, Adyw YewypagIikng andoraong, dev
EXOUvV aueon npooBaon.

7. AIEIZAYZH EAAHNIKQN ETAIPEIQN 2TH FrEPMANIKH AIrorPA

Market entry-Eiocodo¢ oTnv ayopa tng Neppaviag

'Onwg €xel AON TOVIOTE(, N YEPUAVIKN ayopd oivou €ival avolkT Ot VEa
npoiovra. Mapd Tn PeydAn gyxwpia napaywyn, ol Fepuavoi KaTtavaAwTeg
gival noAU npdBupol va neipapaTioTolVv PE VEEC yeuoelC. EEaipeon anoTeAei
TO VOTIOOUTIKO THNMA TNG XWPAG Kal Kupiwg n nepioxn Tng Pnvaviag-
MaAaTivaTou, 6nou napdayeral o HEYaAUTEPOC OYKOG TOU YEPHAVIKOU 0ivou.

Enopévwg, ol ‘EAANVEG eEaywyeic O Ba npénel va anobappuvovTal KaTapxnv
MOVO Kal JOVO anod Tov JEYAAO avTaywVvIoOPOo. ZNPAvTikn oTtnv avadeién Tou
NpoiovTOG €ival n kKATAaAANAn TONoBETNON TOU MPOIOVTOG OTNV ayopd €K
MEPOUG TOU eloaywyea. Enopevwg, n €0peon evog KaAoU gicaywyéEa
anoTeAEl TO NPWTO KAl KUPIOTEPO BriKa yia Tnv €i0odo oTn YEPUAVIKNA ayopad
oivou. Eniong, n diagpoponoinon Tou NpoidvTog and Ta avTaywvioTIKA TOU
npoiovTa Bon6ba ornv avanTuén enITuxnUEVNG ENWVUNIAc.

>NUavTiko poAo nailel kal n CUPPETOXN O€ dlaywVIOHOoUG Kpaaoiou, 6nwe o
Mundus Vini (http://www.mundusvini.de) n o Berliner Wein Trophy
(http://www.berliner-wein-trophy.de), kabwc¢ kali otn Aigbvr) 'EkBeon
Prowein (www.prowein.de), n onoia €ivai n yeyaAuTepn Tou €idouG TNG OTOV
KOOMO Kal TNV E€NICKENTOVTAI Ol ONUAVTIKOTEPOI EIBIKEUNEVOI EI0AYWYEIG Kal
dnuoaoioypdagol.

Listing fees

Ta yeppavika supermarkets Xxpewvouv NoAU UWPNAEG TILEG Yia va
TonoBeTrnoOUV vEa npoiovTa ota pagia Toug (listing fees). To uywog TN
OUYKEKPIMEVNG XPEWONG KUMAiVETAl ouvROwg NETAEU 24% kal 28% TNG
TIMAG AlQVIKNG TNG Hovadag Tou npoiovTog (PIaAn). Enopévwg, og
nepinTwon nou eEaywyeac enNBUPEl TNV €i0000 TOU OTA YEPUAVIKA
supermarkets, aAAa dev €xel duvaTto brand name, Ba npénel va
NPOCAvATOAIOTEI OTN CUVEPYATia TOU HE KAMOIOV €10aywyEa/XovOpERNopo,
nou ouvepyadletal AdN WG npounBbeuTnG Ke supermarkets.

dopoAdynon

>1n Feppavia emBAAAETal POpog o€ OAa Ta AAkooAouxa MoTda €KTOC TOUG
Kpaolou, €ni Tou onoiou o QoOpog cival Pndevikog. AvTiBeTa, oTov appwdn
oivo eniBaAAeTal gpopoc 5,10 € ava AiTpo kabapou aAkoOA €av o Babuog
aAKOOANC €ival Katw ano 6% Kal oTIG UNOAOIMNEC NMEPINTWOEIG pOpocg 13,60 €
ava Aitpo kabapou aAkoOA, nou petappaleTtal o TeAIkN enifapuvon 2,14
EUPW ava @iain 0,7 Aitpou (1,02 € pOpoG ni Tou oivou kai 1,29 € OMNA).
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Avagopikd pe Ta unoAoina €idn aAkoOA, oTa olvonveupaTwdn eniBAAAeTal
@opoc 13,03€, orn upnupa 1,97€, ota alkopops (olvonveupatwdn HE
avaWukTIKa KAM) 55,00€ Kai oTa Aeyopeva «gvOIAPeEoa»
(Zwischenerzeugnisse, nou €ival avaueoa o€ oivo, a@pwdn oivo Kal ovang)
102,00€ avd Aitpo kaBapou aAkoOA.

8. ZYMMNEPAZMATA

Eivar yvwoTo, o011 Ta TeAeuTaia 20-30 xpovia €yivav coBapeg npoondbeleg
and noAAoUc¢ 'EAANVEC olvonapaywyouc npoc Tnv KaTteubuvon TNG
avaBadpiong TnG nNoldTNTAG Tou EAANVIKOU oivou. O1 'EAANVEG olvonapaywyoi
enNevOuoav OTOV EKOUYXPOVIOUO Twv Hovadwv Toug, €dwoav 131aiTepn
onuacia ornv noidTNTAa TOU MPOIOVTOG TOUGC AaAAd Kal oTn OUOKeuaaoid, HE
anoTeAeopa 0 EAANVIKO 0ivOG va PMNOpPEi va avTaywvioTel Ta npoiovrta Twv
XWPWV, NMou gival edw kal Xpovia brand name w¢ XWPEG OTOV CUYKEKPIPEVO
TOMEQ.

O1 eAANVIKEC EaYWYEC 0ivou KATEUBUVOVTAl OE XWPEC UE EVTOVO TO EAANVIKO
otoixeio (Feppavia, HMA, Kavaddg, AuoTpaAia). ZTIC NEPIOOOTEPEC
NEPINTWOEIC Ol EI0AYWYEIC €ival OPOYEVEIC XOVOPEUNOPOI Kal 0 HEYAAUTEPOG
OYKOG TOU MpoiovToc ayopdaleTal and TOUC OMOYEVEIC TWV XWPWV AUuTWV,
Kabwg kal and Ta ekei EAANVIKA €0TIATOPIA.

Ava@opika pe Tn Meppavia, To yeyovog 0TI, EKTOC EAAXIOTWV £EAIPETEWY, TO
€NiNedo TwV EAANVIKWV E0TIATOPIWV NAPAPEVEI MOAU XaunAO o€ oUyKpIon KE
TNV avraywvioTpia ItaAia, T000 wG Npog To HeEVOU, 000 KAl MPOG TOUG
napdayovTeg OoTNCIKO/dlakOoUNon/aTuoo@alpa, dev Bonbdsl oTnv npowbnon
TWV MNOIOTIKWV EAANVIKWV Oivwv. Tn OTIYMRA, NMOU undpxouv dnuooielpaTa
OTOV YeEpPHAVIKO TUNo (Npoo@arta oTo €ykupo neplodikd Der Spiegel), Ta
onoia ekBeidlouv TNV yaoTpOVOMIKA oknvn TnGg ABRvag, Tinota avTioToixo
duoTuXwG dev unapxel otn Meppavia.

EninAgov, To yeyovog OTI 0Ta NMEPICOOTEPA TOUPIOTIKA PMEPN TNG EAAAdaAC dev
EXEl YiVEl EKTEVWG nigTonoinon eoTiatopiowv (Je €EaIpETElg, ONWG AUTH TNG
KpnTNng), kaTi nou B6a odnyouaoe KAl 0TNV €K TWV Npaypatwyv avaBaduion Tng
KABag Toug, EXEl WG ANOTEAEOKA N enagn Tou Péoou Mepuavou ToupioTa HeE
TNV €AANVIKA Koudliva kal Tov €AANVIKO 0ivo va unv a@nvel TIG KAAUTEPEG
duvaTeg evTunwoelc. 'ETol, ToupioTec nou Ba pnopouaoav va sival duvnTIKOoi
ayopaoTeG €AANVIKOU KpacioUu duga Tn €noTpogn OTn Xwpa Toug, Oev
avalnTouv TeAIKA To EAANVIKO NPOIOV OTN YEPUAVIKA ayopd, Onwg cuupaivel
ME QUTO TWV AVTAYWVIOTPIOV XWPWV.

Anod Tnv AAAn nAgupd, n doun Tou Alaveunopiou oivou oTn Mepuavia, Ye Ta
supermarkets va katexouv Tn HepPida Tou AEovTOG, ONWG npoavapePONKE,
0c ouvdUaopuO ME TO YEYOVOC OTI ol leppavoi €ival w¢ KATAVAAWTEC
guaiobnTonoinueEvol oTo BEPA TNG TIMAG KAl oTNV AAEIoWn@ia Toug Yaxvouv
TIGC PONVOTEPEC EVAAANAKTIKEG, EXEI WG ANOTEAECOHA TA EAANVIKA NPOIOVTA EiTE
va un Bpiokouv Tn B€on Toucg OTa pAQIa Twv supermarkets, €iTte va
TonoBeTOUVTAl APXIKA WG ENWVUMA KAl OTN CUVEXEIQ WG NPOoiovTa 10IWTIKNG
ETIKETAG.
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'OnNwg €ival EUPEWG YVWOTO OTOUG YVWOTEG TNG AEITOUPYIAG TNG YEPHAVIKNG
ayopdg, yia va pnopéeoel va diatebei eva npoidv oe uywnAoTepn TIKA, Ba
npenel autn va dikaloAoyeiTal nARPw¢ and Tnv noidTnTa Tou, dEdOUEVOU KAl
TOU MOAU PeEyAAou avTaywviogpoU Mou €Xouv ol EAANVIKOI 0ivol o€ pia TOoOo
avolIxTr ayopd 600 n YEPHAVIKM, ONMoOU OTA €I0AYONEVA KpAOld KUPIapXouvV
XWPEC ME NOAU 10xuUpO brand name (ITaAia kai FaAAia).

And Ta avwTEPW NMPOKUMTOUV Kal 0 AKOAOUBEC NPOTACEIC yia TN BeATIwoN
TNC €IKOVAC KAl TV avodo TwV eEaywywyv eAANVIKOU oivou oTn Mepuavia:

OewpOoUPE anapaiTnTn TNV MNIOTOMNOINON TWV EAANVIK®OV £0TIATOPIWV
TnG lepupaviag, aAAd Kal TOU OUVOAOU TwV €0TIATOPIWV OTOUG
EAANVIKOUG TOUPIOTIKOUG MPOOPIOHOUG, ONwG €xel Ndn KAvel n
npwTonopoG oTov &V AOYyw Toueéa ITtaAia. H diadikacia TNG
MioTONOINONG TWV EAANVIKWV £0TIATOPIWV Ba €XEl €K TWV NMPAYHATWV
WG anoTéAeopa kal Tnv avaBadpion TnG KABag Toug HE avwTePNS
noiotntag, MOM/MFE enwvupoug €eAANVikoUG oivoug. AuTO 6a
BonBnoel NoAU oTnv aAAayn TnG apvnTiKNG €IKOvVAG TOU €AANVIKOU
oivou kal 6a 0dnynoel Toug NEAATEC TwV £0TIATOPIWV va avalnTnoouv
TA CUYKEKPIPEVA NPOIOVTA OTNV ayopd Yid OIKIaKR KaTavaAwaon.

EnmnAgov, ol eAAnvikoi oivol Ba npénel va €xouv oTabepn noloTnTa,
NMPOKEIYEVOU Va PN Xabei To OTOIXEIO TNC EUNIOTOOUVNG, TO OMNOIo OTNV
nepinTwon Twv FEpPAveV KATavaAwTwyv €ival JeyioTng onuaaciac.

©a nTav npoTIuoTEPO o1 ‘EAANVEG eEaywyeic, nou dIABETOUV MOIOTIKO
npoiov, va kateuBuvBoUv npo¢ NMpopnBeuTEG/XOVOPEUNOPOUG OTN
Feppavia, ol onoiol npounBelUouv Ndn Kapeg, onou cival ouvnbeg va
OIaKIVEITAl akpIBOTEPOC Kal MOIOTIKOTEPOC 0ivog and auTtov nou
nwAeitar ora supermarkets. 'Onwg €ival yvwoTo, Ol NEAATECG MIAG
KaBag eival diatebeigévol va NANPWOooOUV akpiBOTeEPN TIUR, APKEI N
noloTNTA va avTanokpiveTAl 0TI NPOCOOKIEG TOUG.

H dieupuvon TnNG NwANong €AANVIKWV Oivwv HECW ivTepVeT (e-
commerce), nou Ndn Yiveralr and apkeToug si0aywyeic, 8a oupuBaAel
gNiong oTnv €UkKoAOTEPN npocBacn Tou MECOU KATAVAAWTH OTO
EAANVIKO npoidv. Enopevwg ol egaywyeic kaAd Ba e€ival va
nAnpogopoUvTdl Kal auTn TNV NapAaueTpo OTIC EMNAQPEC TOUG ME
duvnTIKoUG ouveEPYATeC oTn Mepuavia.

TENOG, 1N OUMMETOXN TWV EAANVIKWV ETAIPEIWOV ME €EAywYIKO
npooavaToAlopd ortn peyaAuTtepn Oiebvr €kBeon oivou OTO KOOWO
PROWEIN, n onoia npaypartonolgital €rnoinwg oto NTUGOEAVTOPQ,
Bewpeital €EalpeTikA onuavTikn. 'Oxl POVO €KTIBETAl TO €AANVIKO
npoiov o€ pia dlopydvwaon, Onou €KBETEl TO OUVOAO OXEDOV TWV
XWPWV NApaywywv Ooivou Kdal e€rnopevwe dleBvonolsiTal daugeoa n
napouacia Tou, aAAd kal o€ pia dlopydvwaon TNV onoia enoKENTOVTAl
ol onuavTikoTeEPol dIEBVEIC NAIKTEG TOU TOMEA, ME KPIOIHO pOAO OTIG
anogdosig dlahoyng kai diakivnong. Opoiwg, Kal oTo HPETPO Tou
duvaTtou, 6a AnTav KaAn n GUPHETOXN o€ JIEBVEIG dlaywVIoPoUs, Kabwg
N NPOCoBNKN OTNV ETIKETA TOU NPOiOVTOC TOU OnuaTog Tou BpaBeiou
NAapakivei Navta To evOIAPEPOV TWV KATAVAAWTWV.
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